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Cost, improved service change Peru asparagus shipments
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In years gone by, U.S. importers of Peruvian asparagus would often compete, touting the freshness
of their product because they brought the product into the United States via air rather than ocean.
That is rarely the case today as ocean shipments dominate the space.
“Ten years ago, 10 percent of the volume was shipped by ocean and 90 percent by air,” said Walter
Yager, president of Alpine Fresh. “This year, I expect 80 percent by ocean and 20 percent by air.”
He noted that even though the cost of ocean containers is up 30 percent this year, it is still much
more affordable than shipping by air. “The cost of air freight is prohibitive,” he said.
Farm Direct Supply General Manager Chris Horrell agreed, noting that ocean shipments continue to
increase, caused by the general disruption of the air cargo industry. That disruption is the result of
both higher costs and fewer flights because of the pandemic.
Tracy Wood of Seven Seas said the lack of air cargo space is a legitimate reason for the decline in
air shipments, but it is also tied to improvements in the ocean voyage. “Now it’s an eight or nine day
ride,” he said. “It used to be a 12-day ride.”
Charlie Eagle, vice president of business development for Southern Specialties, made the same
point. “Over the past several years the infrastructure for boat transport has greatly improved. Boat
transport has proven to yield reliably good product.”
Veteran customs broker Patricia Compres of Advance Customs Brokers & Consulting LLC
remembers when it took up to two weeks for an ocean freighter to make the trek from Peru to Miami.
Today, she said it can get to Miami in eight days, is less expensive and there is much more available
space.
But Paul Auerbach, president of Maurice A. Auerbach Inc., is old school and still touts the freshness
of the air shipments. He admits that air space is limited and ocean shipments are taking over, “but
we are one of the few importers that still bring in quite a bit by air.”
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